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EXECUTIVE SUMMARYEXECUTIVE SUMMARY
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     Unleashed offers a variety of pet products designed to meet the needs of every pet owner and their beloved
companions, from high-tech collars to nutritious meals. The PawPro Collar, an innovative collar for tracking pet vitals,
calories, and location, is produced by a dedicated manufacturer in Silicon Valley. The collar pairs seamlessly with
the PawMate app, which provides pet owners with real-time health updates and the ability to track their pet’s
wellness. The app also features a community platform where users can share how Unleashed products improve their
pets' lives and connect with each other. In addition to the collar, Unleashed offers a line of frozen raw dog food,
made with high-quality ingredients like beef, potatoes, and blueberries. The food is processed by a manufacturer in
Visalia and transported back to Unleashed’s warehouses in Bakersfield. All products are efficiently delivered
through Cal Trucking, with suppliers located in the heart of California’s San Joaquin Valley.

RATIONALERATIONALE
 Each year, too many beloved companions leave their owners too soon, their conditions undiagnosed and

treatments too late. Each goodbye, heartbreaking and premature, leaves a family mourning not just a pet,
but a cherished family member, a best friend. Every day, millions of dogs face preventable health risks, with
most owners unaware of these threats. Despite 90% of pet owners considering their dogs family¹, three in
five fail to recognize critical health needs², and 70% don’t provide the nutrition that could save their lives³.
Additionally, 10 million dogs go missing each year in the U.S., leaving families shattered⁴. Unleashed was
founded to break this cycle by offering a revolutionary solution to dog healthcare. Combining cutting-edge
biotechnology with expert veterinary care, Unleashed provides innovative health tracking and personalized
nutrition plans. With a deep understanding of the bond between dogs and families, Unleashed helps
owners prevent tragedy by ensuring their dogs live long, healthy lives, offering families peace of mind. For
the wagging tails and comforting paws, Unleashed is here to create a world where pet health is as
personalized and compassionate as the love pets give their owners. It's not just about more years together;
it's about the quality of life lived.

COMPANYCOMPANY       GOALSGOALS
MID TERMMID TERM

 Finalize website and app

 Secure a partnership with
Self-Serve Pet Spa

 Enhance product line 
and enrich the app 

Build a community

In-house manufacturing

Create products and
services for cats

LONG TERMLONG TERM
(2-3 YEARS)(2-3 YEARS) (4-7 YEARS)(4-7 YEARS)

SHORT TERMSHORT TERM
(WITHIN YEAR 1)(WITHIN YEAR 1)
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     Unleashed officially launched in Bakersfield,
California, in November 2024 as an LLC, electing to be
taxed as an S Corporation. This structure was chosen to
take advantage of the flexibility and liability protection
of an LLC while avoiding double or even triple taxation
with S Corporation status. The company started with a
$200,000 equity investment and $150,000 in debt
financing. A key milestone was securing a $160,000-
per-month sales contract with The Self Serve Pet Spa,
providing a steady and reliable revenue stream. Through
this partnership, Unleashed supplies products for The
Self Serve Pet Spa to display and sell in their
storefronts. With an average cost of goods sold at
$75.62 and an average selling price of $170.47,
Unleashed maintains a solid 55% gross profit margin.
The company has consistently exceeded its sales
projections and expects to break even by March 2025
after selling approximately 11,005 units. As of February
2025, Unleashed has generated a net profit of
$14,244 and is on track to close the fiscal year with a
projected net profit of $160,147. By year-end, total sales
are expected to reach $2.2 million, reflecting strong
growth and financial success to meet its mid-term and
long term goals. 

ii

FINANCIALFINANCIAL       HIGHLIGHTSHIGHLIGHTS

Unleashed is dedicated to enhancing the lifestyle and well-being of pets through a
holistic approach that focuses on health and nutrition by offering products and

services that cater to each pet individually.

     According to The Business Research Company , the
U.S. raw pet food industry is projected to be valued at
$3.68 billion in 2025, with an annual compound growth
rate of 15.1% through 2032⁵. With such a strong market
outlook, Unleashed remains optimistic about its growth
and future opportunities.

Sincerely,

Health moving in a more 
paw-sitive direction
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BUSINESSBUSINESS     RATIONALERATIONALE

     Unleashed works hand in paw with pet owners and dogs to trans-
form dog healthcare from the ground up. Unleashed is committed to 
eliminating the guesswork and frustration in dog health by transforming 
it with a holistic approach that offers tailored, scientifically backed, 
and compassionate care solutions, ensuring dogs live their healthiest, 
happiest, and fullest lives. Unleashed addresses the missing gap in pet 
healthcare by integrating advanced, innovative tools like the PawPro 
collar, which can monitor a pet's activity, vitals, and location. Pair it with the PawMate app and dog-owners
not only have all their dogs' information at their fingertips, but a community of Unleashed dog-owners to
connect with. Additionally, Unleashed offers nutrition plans and frozen raw dog food, doing the research for
dog-owners to help eliminate the confusion of choosing the right diet, so they can confidently nourish their
pets with the best, healthiest options available. Unleashed isn’t just offering products, but the resources to
allow pet owners to give their pets the best chance at a more paw-sitive lifestyle. 

     In the U.S., over 69 million households have dogs, and for many, these pets
are beloved family members⁴. Yet, every year, 10 million dogs go missing,
leaving families devastated and desperate for answers⁵. Despite this
emotional bond, most pet owners lack the tools to track their dogs’ location
and monitor critical health needs. Three in five dog owners don’t fully
understand their pets’ essential health requirements, increasing the risk of
preventable conditions⁶. Additionally, 70% of pet owners struggle to provide
proper nutrition due to confusion and the limitations of generic pet care
solutions⁷. Unleashed recognizes the challenges of existing options that fail
to offer both real-time health insights and personalized care, leaving pet
owners anxious and uninformed while their dogs remain vulnerable. Families
deserve more than basic care—they need proactive, tailored solutions to
protect their pets and ensure they live long, healthy lives.

     For many, a dog’s purpose is simple—to fill lives with joy and love. They are loyal companions who greet us at
the door and make tough days a little easier. Unleashed understands that dogs are more than just pets—they are
family. More than 90% of pet owners view their dogs as beloved family members, and this emotional bond shapes
how they approach pet care¹. Through extensive research on generational pet-parent characteristics, Unleashed
identified that 86% of dog owners are willing to adjust their budgets to prioritize their pets' well-being², with
millennials and Gen Z leading the demand for personalized, high-quality care³. Yet, navigating the vast pet care
market can be confusing and overwhelming. Unleashed recognizes these challenges and is committed to
providing solutions that offer peace of mind—ensuring pet owners feel confident their dogs are receiving the
personalized care they deserve.

CUSTOMERCUSTOMER       EMPATHYEMPATHY

PROBLEMPROBLEM

SOLUTIONSOLUTIONSOLUTIONSOLUTION
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COMPANY GOALSCOMPANY GOALS

Goal: Construct an app and website by the end of November 2024
Strategy: Unleashed will finalize the production of its website 

by streamlining products and pricing along with the attached 
information before listing. The establishment of Unleashed’s full-
service app will include a specialized pet-food survey, tracking 
collar statistics, and community-building aspects. (Met)

Goal: Secure a Business Partnership by December 2024
Strategy: Unleashed will partner with the Self-Serve Pet Spa through an
out-of-network contract, allowing the company to reach a broader
audience of consumers in person and further build brand identity. (Met)

Goal: Establish a community of Unleashed dog owners by Spring 2027
Strategy: Using various marketing promotions and social media platforms,
Unleashed will strive to grow its popularity as a company, simultaneously
building a lasting pet community of Unleashed dog owners.

MID-TERMMID-TERM
Goal: Enhance product line and enrich the Pawmate app by Winter 2027

Strategy: Using the company’s resources, Unleashed will explore options
to help grow the business through updated and advanced collar
technology and the addition of dog supplements into the tailored meal
plans.

SHORTSHORT     TERMTERM

Goal: Reduce transportation and manufacturing costs by Winter 2029 
Strategy: As Unleashed’s brand is built and value grown, becoming an in-
house manufacturer is essential to reducing costs and increasing profits.

LONG TERMLONG TERM

Goal: Expand products and services by Winter 2031
Strategy: Unleashed is expanding its mission to support feline well-
being by introducing innovative products and services tailored for cats.
This extension aims to foster healthier, happier lives for cats and their
owners alike.
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ABOUTABOUT       THETHE       BUSINESSBUSINESS
COMPANYCOMPANY       OVERVIEWOVERVIEW

     Unleashed follows a line organization 
structure, ensuring a clear chain of 
command and efficient communication 
within the company. The CEO oversees 
the entire company, while the COO 
and CFO manage five key depart-
ments: Finance, Sales, Technology, 
Marketing, and Human Resources. 
With 25 employees, department dir-
ectors work closely with managers to 
maintain balance and clarity in operations. 
This streamlined structure ensures direct
reporting and minimizes confusion, enhancing
overall communication within the company.

VP of OpsVP of Ops

CEOCEO

COOCOO

CFOCFO

Dir. of techDir. of tech

Dir. of FinanceDir. of Finance

VP of HRVP of HR

VP of MarketingVP of Marketing

VP of SalesVP of Sales

     Unleashed, a passionate pet care product company, was founded in November 2024, with the vision of
providing healthier, more holistic care for dogs. Recognizing that dogs are much more than pets—they're beloved
family members—Unleashed is dedicated to offering pet owners the tools and resources they need to nurture
their dogs' health and happiness. Through an innovative health-monitoring collar, personalized nutrition plans and
premium food options, Unleashed strives to improve dogs' lives while empowering owners with the knowledge to
make informed health decisions for their furry companions. Headquartered in Bakersfield, California, Unleashed
benefits from the flexibility of being formed as a Limited Liability Company (LLC), which provides legal protection 

for its employees. The company also
filed with the IRS to be taxed as an
S-Corp, ensuring the exemption
from double taxation. At its core,
Unleashed is focused on supporting
the well-being of pets and helping
owners provide the best care
possible, so dogs can live their
healthiest, happiest, and fullest lives.

Unleashed is dedicated to enhancing the lifestyle and well-being of pets through
a holistic approach that focuses on health and nutrition by offering products and

services that cater to each pet individually.

MISSIONMISSION       STATEMENTSTATEMENT

ORGANIZATIONORGANIZATION
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S.W.O.T.S.W.O.T.       ANALYSISANALYSIS

SS

 Unleashed shines as a company with its comprehensive product line, differentiating
itself from other generic pet wellness brands. With Unleashed’s PawPro collar
allowing for 24/7 health tracking, partnered with Unleashed’s personalized meal
plans consisting of different nutrients ranging from chicken to blueberries, this
inclusive product line marks Unleashed as a versatile and essential service for all
dog owners. 

Unleashed’s base is built on a foundation of people who are passionate about the
well being of animals as well as building a better future for dogs and their owners.
With 85% of Unleashed’s employees owning dogs, the company is committed to pet
wellness, and is able to build their image and product line with a dog's best interest
at heart. 

WW

Entering a highly competitive industry, Unleashed recognizes the struggles of being
a startup. However, by focusing and investing in its marketing through multiple social
media platforms and detailed website, Unleashed helps consumers stay connected
to not only the brand’s message but future improvements as well. 

Unleashed recognizes the challenge of keeping customer retention. By continuously
updating their PawMate app, Unleashed creates a polished technology experience
for all customers. Constant app management mixed with generous investments in
marketing creates an attractive platform allowing Unleashed to not only bring in new
customers but create a returning clientele. 

STRENGTHSSTRENGTHS

WWSS
Comprehensive
product line

Passionate and
mission-driven
team

WEAKNESSESWEAKNESSES

Lack of brand
recognition

User engagement  
&  retention
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TT

The average pet owner spends $339 annually on dog food¹, while Unleashed's frozen
raw food ranges from $150 to $350 per month. While many pet owners are willing to
invest in their dogs' well-being, the higher upfront costs of premium products can
cause hesitation. Unleashed addresses this by offering high-quality products with
tangible benefits, making the investment in dog's health a thoughtful choice that pays
off over time and eases concerns about cost.

With a need for proper pet nutrition, raw dog food has seen a climb in popularity with
different raw dog food brands as competitors². Unleashed offers detailed and
tailored nutrition plans catered specialized to each dog, while fostering customer
loyalty through a strong, engaged community on the PawMate app. This connection
with Unleashed dog owners builds trust, setting the company apart from competitors
in the marketplace.

OPPORTUNITIESOPPORTUNITIES

TTOO
THREATSTHREATS

Educating pet owners

Expansion of
branding
through 
partnership

Customer
hesitancy

Commercial
industry 
competition

S.W.O.T.S.W.O.T.       ANALYSISANALYSIS

OO

Educating pet owners about the benefits of raw nutritional dog food and overall pet
care presents a key opportunity for Unleashed. Many pet owners are unaware of the
nutritional gap in generic kibble. Unleashed can leverage its website and social media
platforms to share valuable educational content, guiding consumers on making
healthier choices for their pets. Additionally, by hosting pet-wellness workshops,
Unleashed can directly engage with pet owners, equipping them with the knowledge
to improve their dogs' health.

Unleashed’s mission is to create a more paw-sitive and beneficial lifestyle for pets,
extending beyond our products. By partnering with dog shelters and hosting community
events, Unleashed builds a strong brand presence and deeper connection within local
communities. Collaborations with veterinary clinics further expands the company’s
reach to a broader audience, enhancing the brand’s visibility and influence.
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     The current U.S. GDP has increased by 2.3% in the fourth
quarter of 2024, while also increasing at a 3.1% annual rate in the
year of 2024¹. The increase in the fourth quarter reflected
increases in consumer and government spending that were partly
offset by a decrease in savings. Potential trade tensions and
geopolitical issues also cause a momentary shift in the GDP growth
rate. A continued decrease in consumer spending could affect
Unleashed’s revenue and profit. 

     The U.S. unemployment rate is a fixed rate of 4.1%³. Since
growing 0.3% in the last 12 months, the unemployment rate
seems to be on a minuscule rise; however, Unleashed
recognizes that the unemployment rate is a lagging economic
indicator; therefore, there is little to no concern. The company
assures they will maintain a positive working environment and
promising annual salaries to combat any issues in finding new
employees. 

GROSSGROSS       DOMESTIC PRODUCT (GDP)DOMESTIC PRODUCT (GDP)

UNEMPLOYMENTUNEMPLOYMENT

CURRENTCURRENT     ECONOMICECONOMIC       CONDITIONSCONDITIONS

INFLATION/CPIINFLATION/CPI
     The U.S. economy is currently navigating a transitional period, marked
by mixed signals. Inflation remains unpredictable, with the inflation rate at
3% and a 0.5% Consumer Price Index (CPI) growth rate for January 2025².
While this creates uncertainty about price fluctuations, it also presents
potential opportunities. Additionally, tariffs are another factor that could
impact inflation in the year, particularly those reliant on international
trade. However, Unleashed benefits from its strong supply chain
infrastructure, strategically sourcing all its products in California. This gives
Unleashed a distinct advantage in managing potential setbacks from
tariffs or supply chain disruptions, positioning it ahead of any immediate
challenges that may arise. 

     For businesses like Unleashed, which is embedded in the crucial e-commerce sector, this period of inflation is
manageable. Unleashed operates in a space that continues to thrive, with the projected $7.9 trillion e-commerce
industry, providing resilience amidst the volatility. Unleashed remains confident, recognizing that while inflation
may present challenges, it is well-positioned to navigate these changes.
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     In the Virtual Enterprise world, direct competitors
include PetPoint, which has established a variety of pet
products, including GPS collars. Another competitor, Fetch,
focuses on GPS collars and related accessories. However,
Unleashed truly sets themselves apart with Unleashed’s
PawPro collar which not only tracks location, but also
monitors health and activity, withstanding even the most
active lifestyles. Unleashed’s unique technology not only
enhances pet health, but prioritizes their wellbeing, making
them the perfect choice for discerning pet owners who
want the best for their furry friends. Furthermore,
Unleashed offers nutritional treats and food in addition to
collars, which differentiates the company from other
competitors. 

7

PetPet   
TechnologyTechnology

PetPet   
ProductsProducts

HealthHealth
MonitoringMonitoring
& Nutrition& Nutrition   

UnleashedUnleashed UnleashedUnleashed

UnleashedUnleashed

Indirect competitors include Dog Days, which
provides services like dog walking, and Toys N Tails,
which specializes in toys and accessories. Although both
companies cater to dogs, Unleashed distinguishes itself
with a holistic approach that encompasses not only
high-quality collars designed for durability and
monitoring, but also healthy raw dog food made from
premium, nutritious ingredients. The comprehensive focus
on both physical and nutritional products ensures the
company caters to the overall well-being of pets. 

DirectDirect   

     Unleashed offers a premium line of frozen, raw meals for dogs, expertly tailored to provide optimal nutrition
and health benefits. In addition, the company features the innovative PawPro collar, a cutting-edge device that
tracks dogs' activity, health, and vitals. The collar syncs seamlessly with the PawMate app, enabling real-time
monitoring of dogs' health metrics. The app also includes a community feature where pet owners can connect,
share experiences, and exchange wellness tips.
     This combination of personalized nutrition and advanced health monitoring sets Unleashed apart, making it
uniquely suited for pet owners who prioritize both feeding their pets and tracking their overall well-being.
Unleashed faces minimal direct competition due to its integrated approach of combining custom meals, health-
tracking technology, and a community-driven app. While other companies may offer customized pet food or
health-focused products, none offer a complete, trackable wellness system like Unleashed. However, the brand
does face indirect competition within the broader pet care market.

V.E .V.E .       COMPETITORSCOMPETITORS 

IndirectIndirect   

By integrating innovative design, superior materials, and a commitment to holistic health, Unleashed delivers an
unparalleled experience for pet lovers dedicated to enhancing the lives of their furry companions. Unleashed
faces indirect competition within the pet care industry described in the next section. 

VitalVital
MonitoringMonitoring

Walk TrackingWalk Tracking   

COMPETITIVE ANALYSISCOMPETITIVE ANALYSIS
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COMPANY HEALTHY AFFORDABLE TECHNOLOGY EDUCATIONAL

UnleashedUnleashed

UnleashedUnleashed

REAL WORLD COMPETITORSREAL WORLD COMPETITORS   

 The Farmer’s Dog is one of the firm’s competitors that offers customized fresh meals for dogs 
based on age, breed, and health needs⁴, but their focus remains on fresh food—a market

 that is growing but doesn't appeal to every pet owner. By narrowing their offerings 
 to human-grade fresh meals, they miss the opportunity to cater to the growing demand for 

      raw, nutritionally-rich options. Additionally, they don’t provide integrated technology to track the
health or activity of pets, leaving pet owners without insights into their dogs’ real-time health needs.

 Royal Canin is another competitor that provides breed-specific kibble tailored to
a dog’s size and health concerns⁵. While this approach works well for specific
 needs, it is limited to dry food, offering no personalized meal plans or raw food 
options. Additionally, there’s no integration with modern health tracking tools that 
can provide pet owners with real-time insights into their dog’s health, fitness, or potential early warnings for
health issues.

Unleashed stands out with raw frozen meals, advanced health-tracking technology, and
a strong community focus. Freezing ingredients at -14°F preserves vital nutrients,

enhances digestion, and supports oral health by reducing plaque buildup⁶. Beyond
nutrition, the PawPro collar and PawMate app offer real-time insights into a dog’s

activity, health, and vitals—empowering owners to be proactive. The app also fosters a
supportive community where pet owners share experiences and advice. This holistic

approach—combining superior nutrition, advanced monitoring, and community
engagement—positions Unleashed as a leader in modern pet care.

UnleashedUnleashed

TheThe         FarmersFarmers       DogDog

Royal CaninRoyal Canin
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VIRTUALVIRTUAL     ANALYSISANALYSIS
     Within the Virtual Enterprise industry, Unleashed
falls under Animal and Pet Supplies as well as the
Health and Beauty category. Per Virtual Enterprise
insights, the Animal and Pet Supply category is
gaining significant revenue, with a positive net
revenue of $2 million. This indicates a strong
demand for pet products, aligning with trends of
increased pet ownership and spending. In addition
to this, the industry of Health and Beauty is the third
largest in sales with the highest incoming volume
out of all the other virtual world industries: $271.81
million. As of 2024, the Animals and Pet Supplies
industry has an income volume of $24.26 million
and as of 2023, it has an income volume of $18.03
million. This annual growth rate of about 35% is
ideal for the future of Unleashed as it shows how
the company will thrive in the virtual world.

Identification & Tracking Medical Diagnosis & Treatment

Facilitation, Safety & Security Behavior Monitoring & Control

     Given this profitability, Unleashed remains optimistic about future growth and sustainability. Additionally, with an
average sale amount of $1,177, Unleashed’s bundles (ranging from $500–$1,800) are positioned well to capture
market demand. While competitors exist in this space, Unleashed differentiates itself with premium bundles and
curated selections, ensuring continued success. Through trade shows, both online and in-person, Unleashed was
able to recognize the concerns of its consumers. By taking into consideration these critiques, Unleashed delivers on
customer testimonials and increases its sales performance. With an average customer spending budget of $500,
Unleashed fixed its products and pricing to satisfy its prospective consumer database. This increased the overall
customer satisfaction, the number of consumers that were attracted to the Unleashed booth, and the amount of
sales per trade show. With these financial insights, Unleashed can confidently plan for expansion and market
dominance in the Virtual Enterprise economy⁷.

     Unleashed operates within the expanding pet care industry, which
spans a variety of products and services,  from pet nutrition and wellness to
accessories and cutting-edge technology. The pet care industry is
projected to surpass $85 billion by 2025, with projections estimating it will
reach $109 billion by 2030, driven by a compound annual growth rate
(CAGR) of 5.06%⁸. A key driver behind this growth is the increasing number
of pet owners, with 70% of U.S. households owning a pet equating to 86.9
million homes⁹. Alongside the rise in pet ownership, consumer spending in
the pet industry has surged, with U.S. pet owners spending $147 billion on
pet products and services in 2023¹⁰. The growing demand for pet care is
fueled by trends like pet humanization, where pets are treated as family
members, and a heightened focus on pet health and wellness. It is
particularly evident in the rapidly expanding pet health and wellness 

REAL WORLD ANALYSISREAL WORLD ANALYSIS   MARKET SIZEMARKET SIZE

segment. For instance, the pet wearable tech market valued at $3 billion in 2023 is growing at a robust
CAGR of 14.3%¹¹. Unleashed is positioned to capitalize on these trends, offering a unique combination of
products and services tailored to each dog. Through personalized dog nutrition plans, nutritious treats,
bundles, and the PawPro collar paired with the data-driven PawMate app, Unleashed provides innovative
solutions that cater to specific needs.

Pet-CarePet-Care       MarketMarket

INDUSTRY ANALYSISINDUSTRY ANALYSIS
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OTISOTIS -Pembroke Welsh Corgi--Pembroke Welsh Corgi-
3 years old
Active life-style
Balanced diet
Looking for ways to
monitor and
maintain his health

     Unleashed focuses primarily on reaching Generation Y, often
referred to as Millennials. Known as the "digital natives¹,” Millennials
were the first generation to grow up surrounded by technology². As a
result, they account for over 30% of online shoppers³ nationwide and
are the leading age group regarding pet ownership⁴. This makes
Millennials an ideal target market for Unleashed given the company’s
reliance on e-commerce. Through frequent social media promotions
highlighting the best possible care for pets, Unleashed fosters a
personal connection with Millennials by prioritizing their needs and
concerns. Additionally, they play a key role in today’s society, where
pets are increasingly being seen as members of the family; With 70% of
Millennials who have chosen not to have children instead opting to care
for their beloved furry companions⁵. These pet parents are more likely
to invest in premium pet products, services, and experiences that
ensure their pets' happiness and longevity⁶. This cultural shift aligns
perfectly with Unleashed's mission to provide top-tier care and
support for pets, strengthening its appeal to this influential
demographic of dog owners.

PRIMARYPRIMARYTARGET MARKETTARGET MARKET

10

     Unleashed recognizes the importance of the Baby Boomer demographic, but the company is finally promoted
to Generation X, the age group that follows Millennials and is the second-largest generation of pet owners⁴. With
dogs being the number one choice for Generation X, preferred by 69% of this group over any other pet⁹,
Unleashed has the opportunity to build a loyal and engaged customer base. Furthermore, Generation X leads
the way in annual pet expenditures, spending a total of $34.43 billion annually on their pets¹⁰. This significant
financial commitment highlights the value that Generation X places on pet care, making them not only an ideal
audience for Unleashed's products but also a group that can comfortably afford to invest in premium pet care
solutions. By catering to the needs of Generation X, Unleashed can capitalize on their strong purchasing 
power and their desire for high-quality products that enhance their pets' well-being.

TERTIARYTERTIARY

     Unleashed secondarily appeals to the older
segment of Generation Z, who are 44% more likely to
invest in specialized pet food⁶ and boast the highest
dog ownership rate at 86%⁶, making them a key
audience for the company’s products and promotions.
However, they rank fourth in pet ownership percentages
compared to Millennials and Generation X ⁴, with 46%
of those aged 18-27 still relying on parental financial
support⁷. As Generation Z matures and is expected to
make up 31% of the workforce by 2035⁸, they will gain
more financial independence, positioning Unleashed to
effectively serve the next generation of pet caregivers.
Furthermore, Generation Z is the primary age group at
trade conferences, which account for over 40% of
Unleashed’s revenue.

SECONDARYSECONDARY
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GEOGRAPHICGEOGRAPHIC
     Unleashed sells domestically to those residing in the United States. Committed to
excellent consumer care, Unleashed assures seamless and cost-effective shipping
for high-quality products. Customers can easily purchase items through Unleashed’s
accessible online storefront and marketplace, both in the physical and virtual worlds.

    Unleashed connects deeply with customers who view their pets as cherished family
members and are dedicated to providing the best possible lifestyle for their beloved
companions. As a company, Unleashed aims to unite empathetic, thoughtful, and
passionate individuals with top-quality products that are specially tailored to meet their
pets' needs. These pet owners understand the profound bond they share with their furry
friends and prioritize their pets' health, happiness, and long, fulfilling lives. Unleashed not
only provides exceptional products but also offers the assurance of reliable, secure
shipping methods, so customers can trust that their purchases will arrive safely—because,
just like family, their pets deserve nothing but the best.

PSYCHOGRAPHICPSYCHOGRAPHIC

SOCIO-ECONOMICSOCIO-ECONOMIC
     Unleashed is directed to individuals in the middle-income bracket, typically earning
between $60,000 and $180,000 for a family of three¹¹. According to the Pew Research
Center, the average household income for Millennials stands at $69,000¹². As Generation
Z becomes the dominant force in the workforce, they are expected to reach comparable
income levels independently without relying on parental support ¹³.

MARKET SEGMENTATIONMARKET SEGMENTATION

All genders
All races 
Ages: 29-44

View pets as family
Value pet wellness and health
Prioritize quality pet care
Value truthful pet food ingredients

Middle income 
$60,882- $182,646

GeographicGeographic

Lives in the United
States

DemographicDemographic

Socio-Socio- EconomicEconomic

PsychographicPsychographic



$150-350$150-350

DOGDOG     FOODFOOD

PawProPawPro     CollarCollar

PAWPROPAWPRO
COLLARCOLLAR PAWMATE APPPAWMATE APP

$270.00$270.00

$11-20$11-20

TREATSTREATS

CHOMPEDCHOMPED   DOG’S BEST FRIENDDOG’S BEST FRIEND   COMPANIONCOMPANION   
$502.00$502.00 $1793.00$1793.00$965.00$965.00

PRODUCTSPRODUCTS
     Unleashed is a business that offers a variety of pet necessities, ranging from high-tech collars to delicious
nutritional snacks and meals. Pet owners want the best for their companions, starting with the ingredients their
pets consume. However, many times, they are unsure of where to seek for delectable extras. Consumers can now
easily find high-quality snack components because Unleashed has done the research!

     The PawPro Collar offers an innovative solution for tracking a dog's
vitals, calories, and sleep patterns. This cutting-edge collar is designed
for both small and large pets, providing comprehensive health
monitoring. With a simple tap on a smartphone, users can access real-
time wellness information through the PawMate app. The app delivers
instant updates on a dog's health and features a community page
where users can share personal experiences and insights on how
Unleashed has enhanced their pet's quality of life.

     Finding dog food can be very
challenging, especially when it comes to
dependable brands that offer tasty
meals. Unleashed has developed a
unique line of Frozen and Raw Dog Food, 
with sizes ranging from 15 to 35 pounds
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which comes in 5 pound increments designed to fit perfectly in compact urban
freezer drawers and doors. Healthful ingredients like beef, potatoes,
blueberries, and many other nutrient-dense pleasures may be found in
Unleashed Dog Food. Unleashed understands that along with nutritious food,
treats have to be just as delicious and healthy. There is a wide selection of
treats like the Banana Bark Bites that offer necessary fiber, keeping those anal
glands less inflamed, to the Golden Yak Chews that remove tartar and plaque
buildup in doggy teeth.

MARKETING MIXMARKETING MIX

PawProPawPro       CollarCollar

NutritiousNutritious
Meals & SnacksMeals & Snacks

BundlesBundles



     Unleashed’s ultimate objective is to provide dog food products that are both cost-effective and nutritional.
Unleashed has monthly or quarterly buying options, the delicious dog food is available in three sizes: 15 pounds,
25 pounds, and 35 pounds, with prices ranging from $150 to $350 monthly or $405-$945 quarterly. Unleashed
offers deals as-well, like a 10% discount on quarterly options and a 10% discount on bundles. Unleashed has a
wide variety of dog treats ranging from $11-20. The company’s commitment to providing reasonably priced, yet
high-quality snacks makes dog treats accessible to all.  The premium PawPro collar is available for $270, designed
for durability and comfort to keep dogs safe and stylish. The cost of Unleashed bundles varies from $502 to
$1800. The Chomped Bundle, which includes all of the delicious goodies, starts at $557. The Companion Bundle,
which offers essential and high-quality items for pets, is priced at $965. The final bundle available is the Dogs Best
Friend, starting at $1,793, and it includes items suitable for up to two dogs.

PRICINGPRICING

PLACEMENTPLACEMENT
     Unleashed focuses on generating sales through web
sales, business contracts, and trade shows, choosing to
operate without a brick and mortar. By leveraging these
diverse strategies, the company effectively reaches a
broad customer base, building strong partnerships and
driving growth through both direct online sales and
industry networking opportunities. As of February 2025,
forty one percent of sales come from V.E. trade shows
(40.7%), Unleashed’s out of network contract with the
Self-Serve Pet Spa makes up forty percent (39.6%), and
company websales account for about twenty percent
(19.7%) of revenue. Unleashed puts significant effort
into creating an eye-catching and engaging booth at
trade shows, incorporating raffles and prizes to attract
customer attention. Additionally, Unleashed has
partnered with Self Serve Pet Spa in Bakersfield, 

WEBWEB
SALES &SALES &

APPAPP
19.7%19.7%

OUT OFOUT OF
NETWORKNETWORK

CONTRACTCONTRACT
39.6%39.6%

TRADE SHOWSTRADE SHOWS
40.7%40.7%
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PROMOTIONPROMOTION
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 In mid-October, Unleashed began operations with a
$17,500 budget dedicated to kickstarting the firm’s marketing
efforts. As part of the strategy, the marketing department will
receive 11% of gross sales once participation in trade shows
and expanded brand recognition boosts overall performance.
Unleashed has already spent $128,362 on advertising and
promotion year to date. The firm allocates 40% of its
marketing budget on social media, 35% on search engine
optimization (SEO) keywords, 15% on email marketing, and
10% on print media. Throughout operation Unleashed will
increase the advertising budget according to the firm’s needs
and changes in projections.

California, further expanding its customer base by introducing its products to a wider audience. Unleashed
products are strategically displayed in-store, making it simple for customers to discover and purchase nutritious
and high-quality items. Unleashed's website is designed with user-friendly navigation, making it easy for
customers to browse and purchase the products they need.

Marketing BudgetMarketing Budget
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     Unleashed invests 40% of its marketing budget in social
media, recognizing it as a cost-effective way to engage
Millennials, the company’s primary audience. The firm shares
weekly content including product insights, pet care tips, and
behind-the-scenes features like the Employee of the Month
spotlight, fostering transparency and customer trust. To boost
engagement, Unleashed posts insight-driven questions that
encourage followers to share experiences while providing
valuable feedback. The company also uses popular hashtags,
viral content, and trending sounds to reach new audiences and
keep content relevant. By combining educational content,
interactive engagement, and trend-based marketing, the
company builds brand awareness, drives sales, and strengthens
customer loyalty.

     Unleashed's user-friendly website is central to the firm’s 
marketing strategy. The firm drives traffic to the site through SEO, 
strategically using keywords like "tailored," "frozen raw," and 
"collar" to attract potential customers. The web designers ensure 
the site is visually appealing and packed with educational con-
tent, including FAQs, expert advice, and helpful guides to assist 
pet owners in making informed decisions. In addition to providing 
valuable resources, the website prominently features the company’s  
mission, re-enforcing Unleashed's commitment to high-quality pet 
care, customer education, and animal welfare. This combination of SEO 
tactics, mission-driven content, and educational resources helps foster trust and
positions Unleashed as a go-to destination for pet care information.

     Unleashed allocates 10% of its marketing budget to print
media, using customer testimonial cards to highlight positive
experiences and build brand credibility. These cards are distributed
at trade shows, where Unleashed goes above and beyond to
engage with potential customers. At trade shows, the company’s
vibrant, eye-catching booth is strategically designed with colors
visible to dogs, creating an engaging environment for pet owners
and their furry companions. A prominent banner invites attendees
to interact with knowledgeable sales representatives, while
customers who make purchases can select a prize, making their
visit both memorable and encouraging future brand engagement. 

     To further increase visibility, the company features a mascot named “Otis” who walks with a sales companion
distributing testimonial cards to passersbys and drawing additional attention to the brand. This combination of
strategic booth placement, colors that appeal to dogs, and giveaways are designed to make Unleashed stand
out, drives customer interaction, and leaves a lasting impression. 

Social MediaSocial Media

WebsiteWebsite

Trade ShowsTrade Shows

EducationalEducational
ContentContent

Meet OtisMeet Otis

PROMOTIONPROMOTION
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     Unleashed allocates 35% of its marketing budget to search
engine optimization (SEO) to ensure the company's products
are easily discovered by pet owners seeking holistic, tailored
solutions. By targeting keywords such as “raw dog food”,
“nutritious treats”, “personalized”, and “healthy”, Unleashed
attracts customers looking for premium, health-focused pet
products. SEO efforts are designed to highlight the company's
unique offerings, such as tailored frozen raw meals, the PawPro
collar that monitors vitals and health, and the PawMate app
that tracks progress while fostering a community space for pet
owners to engage. These specific keywords ensure that
potential customers searching for products like health-tracking
pet collars and raw meals can easily find Unleashed's website
and product offerings. By incorporating targeted SEO
keywords, Unleashed strengthens its online presence, driving
organic traffic and positioning itself as a leader in holistic pet
care. This strategy is essential for converting interested
consumers into loyal customers, building brand authority, and
supporting long-term growth.

      Unleashed actively supports local communities
through pop-up events in partnership with the Self-
Serve Pet Spa, offering pet owners a hands-on
experience with its products while fostering connections
with fellow pet lovers. The Unleashed Paw-sitivity
campaign launched in December 2024 empowers teen
volunteers to partner with local dog shelters, spreading
the company’s message of empathy and animal welfare
while building a new generation of brand advocates. 
     Additionally, Unleashed partners with Foster Tales, a
non-profit supporting pet adoption. Employees
contribute through volunteering, event participation,
and financial support, reinforcing a hands-on
commitment to improving the lives of pets and
strengthening brand trust within the community.

 Dogs are able to
distinguish

variations of
blues, yellows,

whites and grays,
but dogs can’t

see red and
green well (4).

     Unleashed is committed to enhancing pet well-being
through high-quality, science-backed nutrition and advanced
wellness tracking. The firm’s passion and empathy are reflected
in tailored solutions that meet each pet’s unique needs, while
reliability ensures consistent, long-term health benefits. The
infinity symbol in the logo signifies an unwavering, lifelong
commitment to pet care, and the dog-friendly color palette
reflects a thoughtful, intentional approach. At every stage of a
pet’s life, Unleashed provides consistent support and
innovative solutions for a healthier future.

POSITIONINGPOSITIONING

BakersfieldBakersfield
AnimalAnimal       ShelterShelter CommunityCommunity

SEOSEO       KeywordsKeywords

ColorColor       PalettePalette



    Unleashed acknowledges that relying on nutrition plans in the dog care industry may introduce liability
issues. If a dog experiences health problems attributed to the company’s products, Unleashed’s brand
reputation can be severely damaged if dog owners perceive a lack of reliability or can impact overall
productivity. To mitigate liability problems and consequences, Unleashed implemented robust quality control
measures, clear disclaimers, and educational material to protect both the business and customers' dogs.
Unleashed has a licensed nutritionist and professionals to review and approve all nutrition plans, ensuring the
firm’s recommendations are safe and beneficial for dogs. In addition, Unleashed has liability insurance set
aside to protect the firm from any lawsuits. 

     Unleashed recognizes that not manufacturing its own food could lead to
supply chain disruptions, resulting in product shortages and delivery delays,
which may negatively impact customer satisfaction and revenue. However, by
manufacturing the PawPro collar in Silicon Valley and sourcing all products from
California, with pet food supplied from the Central Valley—a region known for its
agricultural diversity—Unleashed mitigates concerns over the pet food and
product supply. The company also relies on strategic Standard Operating
Procedures (SOPs) to proactively address potential production shortages before
they impact the business. Unleashed holds biweekly meetings with
manufacturers, suppliers, and transporters to monitor and manage supply chain
risks, ensuring minimal disruption and maintaining strong customer relationships.

Kern Family
Farms

Silicon
Valley

Perfection
Foods

Unleashed
Headquarters

BUSINESSBUSINESS       RISKSRISKS
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     Unleashed is deeply committed to fostering the well-being of pets
and supporting the local community through impactful initiatives. The
firm donates 5% of its operating income to Kern County Animal
Services to support animal welfare and local shelters. In partnership
with Foster Tales, a nonprofit organization dedicated to rescuing dogs
from high-kill shelters in the California Central Valley, Unleashed
helps place dogs in loving, forever homes through an innovative and
educational adoption process. The firm also volunteers with Foster
Tales and hosts pet wellness workshops at Self Serve Pet Spa, a
family-owned store that offers holistic pet food and self-serve dog
wash facilities. These workshops aim to educate pet owners on health
and wellness, while expanding Unleashed's community and creating
greater awareness of responsible pet care. Through these efforts,
Unleashed is more than just a pet nutrition brand—it's a passionate
advocate for dog health, education, and adoption, making a tangible
difference in the lives of pets and pet owners.

CORPORATECORPORATE     SOCIALSOCIAL    
RESPONSIBILITYRESPONSIBILITY

LIABILTIES:LIABILTIES:

SUPPLY CHAIN DISRUPITIONS:SUPPLY CHAIN DISRUPITIONS:   
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FINANCIAL PLANNINGFINANCIAL PLANNING
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     Through an Out-of-Network Contract with The Self
Serve Pet Spa, Unleashed has established a reliable and
consistent revenue stream. Under this agreement, the
company generates $160,000 in monthly sales revenue from
December through the end of its fiscal year in April. This
partnership plays a crucial role in covering major operating
expenses, such as 75% of payroll, payroll taxes, and the
cost of goods sold. By securing this recurring source of
income, Unleashed ensures greater financial stability,
allowing for smoother operations and sustainable growth.

     Unleashed officially launched operations in
November 2024 with $350,000 in startup capital.
The company secured $150,000 from three Angel
Investors, received $50,000 in seed funding from
Virtual Enterprise, and obtained a $150,000 loan
to kickstart its growth. This funding provided a
strong financial foundation, covering essential
expenses such as payroll, office equipment, rent,
insurance, marketing, and initial inventory.

     To ensure financial stability, Unleashed opted
for a fixed 10% interest rate on its five-year loan,
rather than a variable rate. With the Federal
Reserve continuously adjusting interest rates to
combat inflation, locking in a fixed rate offered
protection against market fluctuations and made
budgeting more predictable. In a volatile
economy, knowing that loan payments remain
steady allows for better financial planning. If
interest rates drop in the future, Unleashed has
the flexibility to reassess its options and explore
refinancing opportunities for the remainder of the
loan term.

Bank Loan
42.9%

seed money  
14.2 % Angel

Investors
42.9%$50,000

$150,000

$150,000

START UP FUNDINGSTART UP FUNDING

 Unleashed’s break-even analysis plays a key role in
balancing revenue and expenses, ensuring the company
stays on track financially. The firm’s average selling price
per unit is $170.47, with a unit defined as a single product
sold. This figure was determined by averaging the prices of
all individual products (excluding bundles, since those
consist of products also sold separately). Unleashed has
secured strategic partnerships with two manufacturers and
one supplier, all based in California. Factoring in
manufacturing and transportation costs, the company's
average cost of goods sold (COGS) per unit is $75.62,
yielding an impressive 55% profit margin—notably higher
than the industry standard for dog food companies. This
profitability is largely attributed to business-friendly
contracts and strong partnerships with local suppliers and
manufacturers, allowing Unleashed to keep costs low
while maintaining high-quality products.

     Unleashed anticipates total fixed costs of $1,045,392 for its first fiscal year. To reach its break-even point, the
company must generate $1,881,706 in revenue or sell 11,005 units. After factoring in all expenses and revenue
projections, Unleashed is on track to break even by  March 2025, marking a significant milestone 
in its financial growth.

Loss 

Profit 

Break-Even: March
11,005 units sold

BREAK-EVENBREAK-EVEN       ANALYSISANALYSIS

FINANCIAL HIGHLIGHTSFINANCIAL HIGHLIGHTS
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     Unleashed’s financial health is evident in its
balance sheet as of February 28, 2025. It provides
a comprehensive overview of the company’s assets,
liabilities, and shareholders’ equity. This breakdown
helps Unleashed understand its financial position
and manage its resources effectively. Current
assets are categorized into three main groups:
cash ($369,317), inventory ($70,997), and accounts
receivable ($160,000). Unleashed maintains a high
inventory level to meet customer demand and align
with sales projections. Beyond current assets, the
company’s fixed assets, including furniture,
computers, and office equipment, total $46,787
after depreciation. Depreciation is recorded
monthly, with $526 allocated to computers, $321
to furniture, and $94 to office equipment.
Altogether, Unleashed’s total net assets amount
to $647,101. On the liability side, current obligations
include accounts payable ($143,771) and accruals
(sales tax, salaries, payroll taxes, and 401(k)
contributions) totaling $148,720, resulting in total
current liabilities of $292,491. In addition,
Unleashed carries a single long-term liability, a
bank loan with a balance of $140,385, bringing
total liabilities to $432,876. Equity is represented
by shareholders’ equity, which stands at $200,000.
This equity is backed by three angel investors who
contributed $50,000 each, along with $50,000 in
seed funding from Virtual Enterprise International.
Notably, Unleashed has also generated $14,225 in
retained earnings, a significant milestone achieved
after turning profitable in January 2025. To further
enhance its equity position, Unleashed plans to
distribute $20,000 in stock as part of its equity
financing strategy. The balance sheet’s total
liabilities and equity of $647,101 perfectly aligns
with the company’s net assets. Unleashed
demonstrates strong liquidity, with a quick ratio of
1.57 and a current ratio of 2.05. These figures
indicate that the company can comfortably cover
short-term obligations if necessary. This financial
flexibility positions Unleashed for sustained
growth and long-term success.

Industry
Quick
Ratio

1.5

Quick Ratio

1.57

Current
Ratio

2.05
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PROFIT & LOSSPROFIT & LOSS       STATEMENTSTATEMENT

     As of February 28, 2025, Unleashed has generated $1,213,052 in total sales revenue. During this period, the
company’s cost of goods sold (COGS) totaled $545,874, maintaining a profit margin of 55%. With operating
expenses reaching $652,935, Unleashed reported a net income of $14,244 within its first four months of operation.
The company's Profit & Loss statement highlights how it has successfully met and in some areas, exceeded its sales
projections while strategically managing expenses.

     Looking ahead to the period of March to April 2025, Unleashed projects revenue of $1,020,990, with COGS at
$459,446 and operating expenses of $386,592. This would result in a net income of $174,953, demonstrating the
company’s increasing profitability.

     Unleashed’s revenue streams come from three primary sources, as outlined in the Profit & Loss statement. The
Out-of-Network Contract (OONC), which began in December 2024, has contributed $480,000 to total revenue.
Additionally, trade show sales amount to $493,147, while web sales have generated $239,905. The OONC plays a
crucial role in financial stability, helping to cover 75% of COGS, payroll, and payroll taxes.

     Since launching, Unleashed has taken on several significant expenses, with the largest being payroll. The
company’s net payroll stands at $233,078, as it employs 25 team members, including a Ph.D. Nutritionist. Operating
in California also requires offering competitive salaries, contributing to the higher payroll costs. Marketing is another
key investment, with 11% of gross sales allocated to advertising and promotion. This spending is essential in
strengthening Unleashed’s brand image and attracting new customers. To mitigate potential liabilities, the
company maintains comprehensive insurance at $12,000 per month. Unleashed’s headquarters, located in
Bakersfield, CA, serves as both an office and warehouse, with a monthly rent of $7,500. As an S Corporation,
Unleashed is required to pay California’s 1.5% income franchise tax of $3,035 but is exempt from V.E. franchise
taxes, which apply only to C Corporations.

     As of February 28, 2025, Unleashed has reported a net profit of $14,244. While this initial figure may seem
modest, the company is on track to achieve a total net profit of $166,962 by the end of its first fiscal year 
successfully overcoming its early-stage expenses and demonstrating strong financial growth.

*For the year ending in 4/30/2025 **Unleashed has 25 employees
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Projected vs. Actual SalesSALESSALES       PROJECTIONSPROJECTIONS

FINANCIALFINANCIAL     WRITE-UPWRITE-UP

     Unleashed is projecting total sales revenue of
$2,309,291 for the period between November 2024 and
April 2025, driven by three key sales channels: out-of-
network contracts, trade shows, and web sales. A major
contributor to this revenue is Unleashed’s out-of-
network contract with The Self Serve Pet Spa, which
provides a steady cash flow of $160,000 per month
across 14 different products. This contract, which began
in December 2024, serves as a reliable revenue stream
for the company. Trade shows within the Virtual
Enterprise (VE) market also play a significant role in
Unleashed’s sales strategy. By leveraging the tradeshow
schedule, the company is able to project revenue with
precision based on the location and size of each event.
As of February 2025, Unleashed has participated in five
trade shows, four in-person and one online, further
expanding its market reach. Additionally, Unleashed’s 

as online sales generate 75% more revenue than the amount spent on advertising and promotions, based on the data
for the firm. Unleashed’s strong performance has resulted in sales exceeding projections by 21%, or $208,062,
highlighting the company’s unique approach and ability to achieve financial success. Tradeshows bring in 52.9% of
sales, followed by 33.2% from Out of Network contract, and 13.9% from websales.

     When Unleashed launched, it took a strategic approach by analyzing various sales streams to develop precise
projections and lay the foundation for long-term success. A thorough break-even analysis ensured financial integrity
and alignment with company objectives. In October, the company focused on securing capital, raising $350,000
through a $150,000 loan, $50,000 in seed funding, and $150,000 from angel investors. By November, operations
were officially underway, generating $205,221 from tradeshows and web sales. December marked a major
milestone as Unleashed secured a $160,000-per-month out-of-network contract, driving total revenue to $276,221.
January became the most successful month to date, with sales surging to $412,221 from tradeshows, web sales, and
the contract. February had its obstacles as Unleashed didn't meet projection but was close generated $319,490
from sales revenue and expenses of 165,359. Looking ahead, projections for March through April indicate steady
growth, with anticipated revenues of $566,373 and $534,617. Despite high initial expenses, Unleashed 
is on a strong trajectory toward profitability, leveraging strategic marketing and diversified revenue streams.

online presence has been a powerful driver of sales, attracting 
consumers who prefer to shop online. The company strategically projects its web sales revenue based on its marketing  

including investors and analysts, helping to maintain investor confidence and 

     Unleashed’s cash flow from
November 2024 to February 2025,
along with projections for March to
April 2025, shows a healthy bank
balance of $300,558 by the end of
February. The cash budget is crucial
for managing receipts and
expenditures, ensuring efficient
resource allocation, and preventing
shortfalls. It also demonstrates fiscal
responsibility and operational
efficiency to external stakeholders, 
support growth. By the end of the first fiscal year, Unleashed is projected to have a Bank Balance of $483,499.

CASH BUDGETCASH BUDGET
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Loan TableLoan Table
APPENDIXAPPENDIX

Loan Amount (Principal) - $150,000

Annual Interest rate - 10%

Terms of loan in Years - 5

# of payments per year - 12

Payment type - End of Period

Monthly Payment - $3,205.54

Rate (Per Period - 0.85%

Number of payments - 60

Total of payments $192,332.37

Total Interest - $42,332.37

LOANLOAN     INFORMATIONINFORMATION

LOANLOAN     SUMMARYSUMMARY



Out of Network Contract:
The Self-Serve Pet Spa

$160,000 Monthly
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Sales by StateSales by State
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ShareholderShareholder     DistributionDistribution

$200k
Total

VEI
*Seed Money

25%

Allan Gonzales
*Angel Investor

25%

Sarbjit Singh
*Angel Investor

25%

Lindsey Zipperman
*Angel Investor

25%

Bank StatementBank Statement   
2/28/252/28/25

Unleashed’s shareholders distribution
is paid through profit distribution, with
15% of the firm's net profits being
distributed at the end of the fiscal
year. The shareholders have also
signed an agreement stating that they
will pay any necessary taxes from the
profits of their shareholders
distribution. Each investor will receive
shares based on a $10 par value of the
company’s common stock. 

VEI (5,000 Shares  or $5,000)

Sarbjit Singh(5,000 Shares  or $5,000)

Allan Gonzales (5,000 Shares  or $5,000)

Lindsey Zipperman (5,000 Shares  or $5,000)
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